
Why Social Media Has Changed the Tattoo Parlour Bath Scene
Forever

But just recently, one would have had to walk by storefronts or go through a binder of flash images
in search of a tattoo artist. Nowadays, the quest is usually made using a smartphone. Every tattoo
studio bath nowadays tries to catch your eye amidst the endless scroll of social media, while
customers come prepared with expectations based on what they’ve seen online.

The advent of social media has altered the work of artists, the self-promotion of tattoo studios, and
customer choice. In this paper, we’ll examine ten ways how social media changed the local tattoo
scene.

How Instagram Became the New Portfolio for Tattoo Artists
Instead of using paper portfolios, most artists today opt to create an Instagram grid instead. An artist
can showcase their new works, preferred styles, and consistent progress in one single gallery, which
is represented in their Instagram profile.

This way, research for clients becomes much easier, as they only need to look at thousands of pieces
within seconds in order to see whether the artist's style fits their preferences. On top of that, it
becomes harder for the artists, as inconsistent pictures or low-quality photography can ruin their
chances of receiving bookings even before the conversation starts. Now many artists consider
photography an art in itself, as they learn how to photograph their works in the best way possible.
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Clients Now Discover Studios Through Hashtags and Reels
Discovery is no longer about word of mouth; it’s now about algorithms. Individuals looking to get a
new tattoo start by using hashtags related to the place where they are based, reels, or recommended
posts that happen to have a local artist.

One post showcasing the process from the tattoo stencil to the completed design could go viral and
reach hundreds if not thousands of individuals who were unaware of the presence of such a studio
previously. It has become possible for smaller studios and lesser-known artists to gain some
exposure without spending a lot on advertisement.

The Rise of Viral Tattoo Trends and Their Influence on Design Choices
Social media allows for tattoo trends to be disseminated at an incredibly rapid pace. Fine line flora,
small-scale minimalist icons, and identical tattoos have gone from obscurity to popularity in a few
short months. It is not uncommon for a client to walk into a studio with a screenshot of a trending
tattoo, eager to get an exact replica.

Although this provides artists with a concrete idea of what the client wants, it also poses a challenge,
as something that works on one individual body type might look terrible on someone else.
Experienced artists take such requests as inspiration rather than a directive, guiding clients toward
tattoos that will endure through time.

Online Reviews and Ratings Shape a Studio's Reputation
The reputation of the studio becomes open for all to see through its customers now. The
testimonials on Google, Facebook, and other review sites provide new visitors an immediate idea of
how the studio is run, what cleanliness standards it holds, and how happy previous customers were
with the outcome of their sessions at the studio.

A string of good reviews will earn a studio some trust in a matter of minutes, while a few negative
comments may deter potential clients from even visiting. The openness of the process makes studios
very attentive to customer satisfaction in order to build up their reputation.

Behind-the-Scenes Content Builds Trust Before Clients Walk In
Everyone gets anxious before the first appointment and behind-the-scenes video footage is the way
to alleviate this stress. A series of short videos that show the studio itself, preparation process,



sterilizing procedures, and casual conversations between artists and customers will provide future
visitors with realistic preview of what they can expect from the visit.

Previewing the environment before going there allows getting rid of fear of the unknown, especially
if the customer doesn't have any idea how the professional studio should look. Such an approach is
also a great way to prove that you are paying attention to hygiene and professional appearance. By
the time of coming to the studio, people will feel like they already know everyone there.

Artists Can Now Build Personal Brands Beyond the Studio Walls
Through social media, each individual artist now has a presence that goes way past just the studio
that they operate out of. More often than not, they have personal followings that move with them,
drawing in clients from other cities, and even other nations. When artists think about doing this
properly, they generally stick to these few, but consistent things, such as:

•Posting healed images along with fresh designs in order to showcase the aging of the tattoo

•Providing little videos of the tattoo design process, from sketches to finished product

•Being completely honest about what their preferred styles and booking availability is

•Responding to comments and messages in a friendly manner

•Collaborations with other artists in the area, along with illustrators and other creative business
people

•Consistent look throughout the posts in order for the page to be easily recognizable



Personal branding may help artists land guest sessions, collaborate with others, and even make long-
lasting client relationships, although it also requires effort outside of actually tattooing.

Booking Enquiries and Consultations Happen Through Direct Messages
A direct message is often used during the first interaction of a designer with a potential customer.
Instead of calling or coming to see the studio in person, one sends the artist a picture and a rough
idea, asking about price and availability.

It becomes easier for both parties to communicate this way, since the questions may be answered
even when the artist is not at work, providing the customer some time for thinking. However, this
method imposes new requirements; the artist has to answer immediately and clearly in order not to
lose the potential client. Therefore, many use the saved messages, booking form, or pinned post
explaining how the job is done.

The Pressure to Post: Balancing Art With Online Presence
While there are many artists who love showcasing their art through social media, there are others
who feel stretched by the need to constantly create new content. A busy artist who works in a tattoo
parlour bath not only has to tattoo and sketch, but he or she also has to communicate with clients
and make new videos to share on the Internet.

While some artists think that time spent filming and editing can take away from their practicing art,
others believe that they have to follow trends simply because they want to be visible.

Healed Tattoo Photos Are Setting Higher Standards for Quality
One of the good things that have happened thanks to social media is a trend towards healed results.
New tattoos are usually fresh and sharp, yet one can tell whether the artist has done a good job only
after some months of healing.

Clients nowadays became more conscious of the process and start searching for healed pictures and
ask questions regarding the durability of the design. This makes tattoo artists concentrate on
techniques, colors and positioning which would not be erased over the time. The result is obvious – a
higher quality of tattoos and a kind of confidence which cannot be faked with filters.

Community Building Through Local Tattoo Events and Online Groups
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In addition to individual profiles, social media has enhanced the tattoo community in general terms
as well. There are many online local communities where enthusiasts can recommend one another,
provide advice on care after getting their tattoos done, and congratulate one another on getting the
latest piece.

Studios announce any guest artists, flash days for charity, as well as smaller meetups in such online
local communities. The events which get advertised online may attract people who would never learn
about them otherwise. Overall, there is a lot of advantages in terms of community building, as new
people become introduced to the culture of tattoos, and artists remain connected to those who
support them.

Why This Shift Matters for Clients
For potential customers, the most obvious advantage is access to information. There is no easier way
to learn about the artist, get constructive criticism and understand the studio's workings before
booking the session. On the other hand, it is important to note that having a well-presented social
media account does not mean that the service will be great.

The best way is to use information from the web together with a consultation and find out
everything you need to know. In any case, one needs to listen to their intuition.

Conclusion
Social media has changed the tattooing process in nearly all its facets, from reaching out to
customers and establishing trust between artists and customers, to promoting the tattooing business
itself. Social media have brought the visibility of the whole industry to the next level, making it more
reachable for everyone interested in it, as well as holding the industry accountable for all its actions.
For customers, the most important thing would be to use social media wisely and pay attention not
only to filtered pictures but also to the final result and reviews about the studio in question.
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